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Trends in Publishing Techno logies

This special issue is a collection of articles on the current developments in pubiishing
wachnologies that affect publishing industry as well as libraries.

The publishing industry continues {c change from advances v computer and printing
iechnologies and from globalization of economy. Studies such as Bndging fo a Digitai Future in
1894 and Vision 21 —The Printing !ndustry Redefined for the Z1st Century in 2000" describe the
structural changes occurring in the business of printing. Large printing firms are becoming larger
through mergers and prucent management practices. Smaller companies that are just starting out
are willing to invest in the innovations of digitai technology and aisc are providing specialised
services.

Traditionally book publishers edited, typeset, designed the cover of an accepied manuscript for
aublication and sent the ‘camera-ready’ hard copies to the prmte.rs Within a relatively sheort pericd
‘i notion of ‘camera-ready copy’ became anachronistic. Now publishers send cut electronic files
of zvpesef nages and covers by means of e-mail, eiectronic up!oaﬁs on 1o printers’ sites, or mail

m out on Zip disks or CD-ROMs. The printers then create proofs from these electranic devices
nspiacmn the oid-fashioned methods of photographing pages and laying them out.

Having the information cn electrenic files opened cther doors and is transforming the publisiing
world. First, books and information materiais such as newsletters nc icnger neec to be printed out
on paper. They can be made avaiiable in the form of electronic files mimicking printed pooks i
izrms of layout and attractiveness. These electronic books (known as eBocks as opposed w
pBooks for printed books) have the advantage of being availabie 24-hours a day and accessibie

from any place in the world.

Advances in printing technologies caused the second transformation. The avaiability of
information in electronic form enables the publishers move tc ‘print on demand’ (PQD) mode in
:his scenario, publishers no longer gambie on the number of cepies to print, thus becoming stuck
with unsold inventories. They can move to the ‘just in time’ approach and grint only enoug'r*- 0
sustain the market. Another advantage is that it is no longer necessary to fet beoks go ‘out of print
'f a book is avaiiable in either electronic form or on a hard copy. it is row economically feasible o
2ring the ‘out of print’ but valuable bocks back to print. Technically speaking. books never need 1o
so out of print. With the growth of digital colour printing. more and more titles are likely to appear
2s POD titles.
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The inexpensive low-volume POD now opens up markets to more and diverse authors.
Publishers, for instance, controlled the information entry .into the marketplace because of the high
cost of book and magazine production in the traditional publishing world. These restraints are now
less relevant. Authors, who have had trouble finding publishers to publish and market their works,
now have the ability to be their own publishers. The internet and online tookstores make
marketing their works easier than the traditional book marketing controlled by a few book
distributors.

The same forces also help small publishers and those who deal with specialised information.
Again, the traditional publishing world was inimical to these publishers because cf their small scaie
of operations and difficulty of reaching their specialized audience. Now, these publishers have a
place on the table and can effectively compete in the market place pecause of the advances in
printing and publishing technologies.

The emerging publishing technologies, in other words, are levelling the playina field for
individual authors and for small, specialized publishers. We will be richer because of inteilectuai
diversity that is accessible to the general public. It wiil continue tc be difficult to monopolize and
control the information flow

The impact of these technologies on the libraries and information centres is equally fascinating.
Although the predictec eBook revolution fizzled, it is still too early to write off the potential impact
on the libraries Library users are getting accustomed to having information at their fingertips and
having it accessible at all times from a variety of geographic locations. This mindset will change
how the library operates. It is <till possible that libraries will no longer be monumental buiidings as
the growth of physical collections of books, journals and other materials may have peaked.
Schelars across the world are likely to access once obscure information that could have been
nrovided only by libraries. Collecting, analysing, and incorperating information into cne’s scholarly
work may aiso undergo major changes. For instance, plagiarism is cne of the problems plaguing
tne educational institutions as it is now much easier for students to search for information on the
internet, downicad, anc cut and paste that information into their publications.

We are only glimpsing the coming changes in publishing and library fields and the emerging
changes in the use of information may have dramatic effects on schoiarship, libraries, and
societies in general.

This collection of essays touches on these notions. John Abbott, Collection Development
Coordinator at Appalachian State University’s Belk Libraries reviews the hype surrounding eBooks
and predicted death of pBocks. Lynn Connaway of netLibrary (which is now owned by OCLC, Inc.)
examines the challenges and opportunities created by eBooks for libraries, publishers, and eBook
providers. John Craft, Associate Prcfessor of Technology, Appalachian State University discusses
the role of portable documents files (PDF) in exchange of information in a standardised platform
and hardware-independent form, thereby facilitating both book printing and the availability of
eBock information on computers. Benjamin Lee describes the workflow behind on-demand
printing. In a second article, he presents. from the perspective of marketing. the concepts behind
variable printing. However, one can speculate that the variable printing may one day lead to every
book printed being a unique book that is highly personalised and targeted to specific user needs
In the last article. George Simonian studies different offset iitho and digital printing systems in the
market digital printers will become better and better and produce high quality printing there by
challenging the dominance of offset lithe printing in the publishing market.
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The editors hope that the sampling of these articles provide an overview of the changes that
are becoming evident in the publishing technologies.
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